@ immunovia
Forward looking statements

. IMPORTANT: The following applies to this document, the oral presentation of the information in this document by Immunovia AB (publ) (the “Company”) or any person on behalf of the
Company, and any question-and-answer session that follows the oral presentation (collectively, the “Information”).

. The Information has been prepared and issued by the Company solely for use at the presentation held by the Company in relation to the Company’s operations and position. The
Information has not been independently verified and will not be updated. Unless otherwise stated, and any market data used in the Information is not attributed to a specific source,
are estimates of the Company, and have not been independently verified. The Information, including but not limited to forward-looking statements, applies only as of the date of this
document and is not intended to give any assurances as to future results.

. THE INFORMATION IS BEING MADE AVAILABLE TO EACH RECIPIENT SOLELY FOR ITS INFORMATION AND BACKGROUND.

. The Information does not constitute or form part of and should not be construed as an offer or the solicitation of an offer to subscribe for or purchase any securities issued by the
Company.
. The Information contains forward-looking statements. All statements other than statements of historical fact included in the Information are forward-looking statements. Forward-

looking statements give the Company’s current expectations and projections relating to its financial condition, results of operations, plans, objectives, future performance and business.
These statements may include, without limitation, any statements preceded by, followed by or including words such as “target,” “believe,” “expect,” “aim,” “intend,” “may,”
“anticipate,” “estimate,” “plan,” “project,” “will,” “can have,” “likely,” “should,” “would,” “could” and other words and terms of similar meaning or the negative thereof. Such forward-
looking statements involve known and unknown risks, uncertainties and other important factors beyond the Company’s control that could cause the Company’s actual results,
performance or achievements to be materially different from the expected results, performance or achievements expressed or implied by such forward-looking statements. Such
forward-looking statements are based on numerous assumptions regarding the Company’s present and future business strategies and the environment in which it will operate in the

future. The Company disclaims any obligation to update or revise any forward-looking statements, whether as a result of new information, future events or otherwise.
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Immunovia Transformation

In July, we announced a significant
restructuring of the Company. We have
removed the IMMray™ PanCan-d test
from the market in the US in order to
focus on development of our next
generation detection test



Mission: To increase survival rates for
patients with pancreatic cancer

through early detection



Immunovia faces external challenges

Demanding payer
requirements for Challenges of proving
clinical data clinical utility in
pancreas cancer

Risk averse financial
markets & limited
access to capital
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External challenges amplified product limitations with
IMMray™ PanCan-d

Reliance on the Inability to provide Expense of the
CA19-9 biomarker results for some proprietary IMMray
patients platform
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Immunovia Transformation
Removed the IMMray™ PanCan-d test
from the market in the US

Focused on development of our next
generation detection test



Steps taken to transform and position Immunovia to
succeed

Discontinued the sale of IMMray PanCan-d
Transitioned away from the proprietary IMMray platform
Initiated and carried out significant staff reductions
Aggressively cut operating expenses

Focused resources on the next-generation product



Q2 - Financials

* Net sales of KSEK 412 (103)*

* Net earnings amounted to MSEK -
170 (-34)*

 Revenues and underlying results
follow the trend from previous quarters.

* Financial results for the quarter
dominated by one-off costs reflecting
commercial decision and restructuring.

* (x) same period as last year.




Q2 2023 financial results reflect our significant
restructuring

Earnings charged with 141 MSEK, consisting of:

* Non cash-flow costs consisting of depreciation and write-downs of intangible
assets

* Termination and severance pay having a cash impact
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Staffing and budget reductions have extended our
cash runway

* Solid cash position 144 MSEK at the end of Q2

* YTD average quarterly cash burn Jan —June: approx.
45 MSEK

* Projected quarterly cash burn: 25—-30 MSEK from Q1
2024

* Have sufficient cash to fund operations through late
2024 or early 2025
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Strategic priorities for 2023 and 2024

Transform Immunovia to focus on the next-generation product
Develop and test the next-generation product
Build the industry’s leading biobank of pancreatic cancer and control blood samples

Design clinical studies to evaluate the accuracy and clinical impact of the next generation test

Maintain and enhance relationships with key opinion leaders, clinicians, and advocacy groups
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Assets to accelerate the development and launch of
the next-generation test

Relationships with
Highly productive Biobank of samples leading clinical
R&D partnership to test the new researchers and
with Proteomedix product professors
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Key milestones for the next-generation product

Define target patient populations

Research and identify biomarker candidates

Conduct discovery study to select the most promising protein biomarkers

Transfer the biomarker assays to a commercial testing platform

Develop an algorithm to combine biomarkers into a single test

Conduct a training and validation study

Confirm analytical validity (i.e., the test accurately measures the target biomarkers)
Conduct a clinical validity study to assess the sensitivity & specificity of the test

Conduct clinical utility studies to demonstrate better patient outcomes
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Mission: To increase survival rates for
patients with pancreatic cancer

through early detection






