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Forward looking statements

• IMPORTANT: The following applies to this document, the oral presentation of the information in this document by 
Immunovia AB (publ) (the “Company”) or any person on behalf of the Company, and any question-and-answer 
session that follows the oral presentation (collectively, the “Information”).

• The Information has been prepared and issued by the Company solely for use at the presentation held by the 
Company in relation to the Company’s operations and position. The Information has not been independently 
verified and will not be updated. Unless otherwise stated, and any market data used in the Information is not 
attributed to a specific source, are estimates of the Company, and have not been independently verified. The 
Information, including but not limited to forward-looking statements, applies only as of the date of this document 
and is not intended to give any assurances as to future results.

• THE INFORMATION IS BEING MADE AVAILABLE TO EACH RECIPIENT SOLELY FOR ITS INFORMATION AND 
BACKGROUND.

• The Information does not constitute or form part of and should not be construed as an offer or the solicitation of an 
offer to subscribe for or purchase any securities issued by the Company.

• The Information contains forward-looking statements. All statements other than statements of historical fact 
included in the Information are forward-looking statements. Forward-looking statements give the Company’s 
current expectations and projections relating to its financial condition, results of operations, plans, objectives, 
future performance and business. These statements may include, without limitation, any statements preceded by, 
followed by or including words such as “target,” “believe,” “expect,” “aim,” “intend,” “may,” “anticipate,” 
“estimate,” “plan,” “project,” “will,” “can have,” “likely,” “should,” “would,” “could” and other words and terms of 
similar meaning or the negative thereof. Such forward-looking statements involve known and unknown risks, 
uncertainties and other important factors beyond the Company’s control that could cause the Company’s actual 
results, performance or achievements to be materially different from the expected results, performance or 
achievements expressed or implied by such forward-looking statements. Such forward-looking statements are 
based on numerous assumptions regarding the Company’s present and future business strategies and the 
environment in which it will operate in the future. The Company disclaims any obligation to update or revise any 
forward-looking statements, whether as a result of new information, future events or otherwise.

Q&A session and material

• Questions can be raised via the 
chat function or via telephone on:

Sweden: +46 (0)8 5051 0031
United Kingdom: +44 (0) 207 107 06 13
United States: +1 (1) 631 570 56 13

• All report material can be 
downloaded on our website 
www.immunovia.com

• A recording will be available on 
https://investor.immunovia.com/
financial-reports-presentations/

http://www.immunovia.com/
https://investor.immunovia.com/financial-reports-presentations/
https://investor.immunovia.com/financial-reports-presentations/
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Q3 Interim Report
9 November, 2023

Important progress in the development of 
our next-generation test
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Agenda

01 Transformation of Immunovia

02 Financials Q3

03 Next-generation test update

04 Q&A
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Our Transformation Journey

In Q3 we made important progress 
in the development of our next-
generation test, powered by the 
rapid transformation of Immunovia
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Revolutionizing blood-based 

diagnostics to advance early 

detection of pancreatic cancer and 

increase patient survival rates
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Strategic priorities for 2023 and 2024

Transform Immunovia to focus on the next-generation product

Develop and test the next-generation product

Build the industry’s leading biobank of pancreatic cancer and control blood samples

Design clinical studies to evaluate the accuracy and clinical impact of the next generation test

Maintain and enhance relationships with key opinion leaders, clinicians, and advocacy groups
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Steps taken to transform and position Immunovia to 
succeed

Discontinued the sale of IMMray PanCan-d

Transitioned away from the proprietary IMMray platform

Initiated and carried out significant staff reductions

Aggressively cut operating expenses

Focused resources on the next-generation product



9

Transition from the IMMray testing platform to ELISA

IMMray

• Widely used commercial platform

• Very low fixed costs: Supplies can be easily 
purchased from third party vendors

• Expect lower cost of goods sold

• The platform is highly scalable

• ELISA assays can be automated, reducing lab labor 
costs

• Expected turnaround time is 1 day

• Proprietary to Immunovia

• High fixed costs based on dedicated production 
staff to produce test slides

• High cost of goods sold due to high scrap rate, 
international shipping and other factors 

• Scalability was challenging and required the 
hiring of additional staff

• Running tests on IMMray required 10-11 hours 
of hands-on time, increasing lab labor costs

• Turnaround time was 3 days 

ELISA
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We have significantly reduced staffing to decrease costs
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* Q4 2024 employee count is forecasted based on notice provided during Q3.
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Staffing and budget reductions have extended our 
cash runway 

• Solid cash position 107 MSEK at the end of Q3

• YTD average quarterly cash burn Jan – Sep: approx. 
40 MSEK, somewhat down from previous quarters

• Projected quarterly cash burn: 
25–30 MSEK from Q1 2024

• Sufficient cash to fund operations through late 2024
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Q3 – Financials

Net earnings amounted to 
MSEK -39 (-23)*
• Financial results 2022 included positive 

exchange rate effects of approx. 20 MSEK

• Financial results for the quarter include 
costs reflecting discontinuation of 
IMMray PanCan-d and restructuring

* (x) Same period as last year.
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Highly productive 
R&D partnership 

with Proteomedix

Assets to accelerate the development and launch of 
the next-generation test

Biobank of samples 
to test the new 

product

Relationships with 
leading clinical 

researchers and 
professors



15

Large discovery study identified several promising biomarkers
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Preliminary test models indicate strong opportunities to deliver compelling 
accuracy (sensitivity and specificity) in detecting pancreatic cancer

We are evaluating trade-offs in the performance of various models in different risk groups as we 
finalize test development
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Focus for 
Q4 2023 & 

Q1 2024

Development of the next-generation product is progressing well

Define target patient populations

Research and identify biomarker candidates

Confirm analytical validity (i.e., the test accurately measures the target biomarkers)

Transfer the biomarker assays to a commercial testing platform

Conduct discovery study to select the most promising biomarkers

Develop an algorithm to combine biomarkers into a single test

Conduct a model building and initial validation study

Conduct a clinical validity study to assess the sensitivity & specificity of the test

Conduct clinical utility studies to demonstrate better patient outcomes
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We have transformed 
Immunovia into a lean, agile 
company and are making rapid 
progress in the development of 
our next-generation test, fueled 
by our assets and our 
partnerships.
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Q&A


